Graham Porter – Biography

Graham is the  Marketing Manager for Sun Microsystems Middle  East & North Africa, a total of 19 countries of enormous diversity, ranging from all GCC countries to Morocco, Tunisia & Algeria in  the  north, to Afghanistan and  Pakistan  in the east and Yemen in the south.

Marketing  at Sun consists of brand management, advertising, PR, event management, joint marketing with business partners, database, call centre &  CRM. All of which is very results driven and   aimed  at generating  leads to produce business.

Graham has spent over 12 years in the Middle East, 5 of them living in Riyadh & Jeddah in the Kingdom of Saudi Arabia  and  the last 5 years based out  of  Dubai managing Middle East wide marketing, channels and  alliances for major IT  companies such as IBM  and  HP  as well as Sun Microsystems. Prior to this Graham  had  similar roles in hardware & software companies,  dealing with various  countries throughout Europe and has been in the IT industry  since he joined IBM  in the UK in 1984.

Graham also grew up in Bahrain  in the early 1970s and has  a  strong  affection for the region, its  people, culture  and heritage. Graham graduated with a Degree in Business Studies & Marketing and holds  a post graduate Diploma from the Chartered  Institute  of Marketing and is also a Member of the Institute of Management. He is originally British, married with 2 children.

About Sun Microsystems, Inc.

Since its inception in 1982, a singular vision -- "The Network Is The Computer[tm]" -- has propelled Sun Microsystems, Inc. (Nasdaq: SUNW) to its position as a leading provider of industrial-strength hardware, software and services that make the Net work. Sun can be found in more than 100 countries and on the World Wide Web at http://www.sun.com
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